
Blessings Branding Bonanza! 

The What, Why and How 
of the new line and logo 

and how they work for you
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Helping good people 
Help good people 

Makes us all feel good.



Your Mission



Provide food for elementary school children 
in America who might otherwise go hungry 
by sending them home with a backpack full 
of food on the weekends.



Objectives for 
the Brand



Simplify and Focus



Shape and Sharpen
Your Message



Maximize
Opportunities



Keep the integrity 
of our Grass Roots 
foundation strong



Identify Targets 
and the Best Way 

to Reach Them



 Achieve Results



• Create Awareness
• Create Growth
• Increase Donations
• Feed more children



Starting Fresh



Our Brand Positioning



Our Volunteers feed kids
in your hometown on the weekends



Our Brand Character



Caring, purposeful, energetic and local.



Our Brand Promise



We give kids food on the weekends 
so they have a better chance at life.



Our Brand Identity



• Simple
• Focused
• Sets us apart from anyone else 
 who feeds hungry kids



Current Logo





New Logo
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Current Tagline



Feeding the Future of America



Our new tagine:



Who will feed the kids this weekend?



Why change it?



It defines exactly who we are, 
what we do, when we do it.



It’s simple.

It sharpens our focus.

It’s consumer centric.

It’s true to our core purpose.

It’s motivating



Weekends

Backpack

Food



I will.

I will help feed the 
kids this weekend.
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Who will feed the kids this weekend?





So put it all together 
and get ads like these.



The Big Picture



Food Focus



Volunteers



Birthday



Roll Out!



Logo reveal to all Volunteers in attendance at 
our Volunteer Conference -on June 24, 2018

Logo/Tagline national rollout – July 2018

All digital (website, Facebook, etc.) logo 
changes to be complete by 10/31/2018

All print logos to be replaced by 6/30/19

Any new programs starting 7/1 will use the 
new logo. 



Questions:
Q:  Why are we changing the logo?  

Q:  How will this impact my program?  

Q:  When would all chapters have to have new logo on Website, 
collateral materials, etc.?

Q:  Will any of the cost of changing over the new logo going to be 
reimbursed?  Or do chapters have to incur all the new cost?

Q:  What is the timeline on the roll-out?

Q:  How will the logo change benefit my program?  

Q:  What is the significance of the new logo & tagline? 

Q:  The current logo is part of my community.  People know 
who we are. How do I introduce a new logo when the old logo is a 
household name?  What if this affects my fundraising?
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Thank you from the 
bottom of our Backpacks!


